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RICOH AND CALIFORNIA POLYTECHNIC STATE UNIVERSITY OPEN
DIGITAL PRINTING LABRATORY

West Caldwell, NJ, January 22, 2010 — Ricoh Americas Corporation and California
Polytechnic State University (Cal Poly) officialy opened the Ricoh Digital Printing
Laboratory in conjunction with the university’s celebration of Internationa Printing
Week commemorating Benjamin Franklin, an early pioneer of printing technology. As
part of Ricoh’s strategic focus on the digital production printing market, the company has
partnered with Cal Poly’s Graphic Communication Department to benefit students and
the industry alike. Asthe cornerstone of the laboratory, Ricoh donated a fully configured
Pro C900S digital color production printing system to the university’s Graphic
Communication Department, with on-going service donated by IKON, a Ricoh company.
The partnership was first announced at Print ' 09 in September of last year.

The Ricoh Digital Printing Laboratory will provide benefits for students, printing
professionals, and the industry as awhole. Students enrolled in Cal Poly’s Graphic
Communication curriculum are exposed to Ricoh technology viathe school’ s experiential
“learn by doing” approach to education. The Pro C900S is also central to Cal Poly’s
student run and managed printing and publishing company: University Graphic Systems
(UGS). This exposure to both digital printing technology, and the business of running a
print shop, helps prepare students for industry leadership positions. The Digital Printing
Laboratory will also play arolein specia student projects, offering research and testing
capabilities, such as allowing senior-level students and faculty to provide product

evaluations on system performance related to quality, productivity, color management,



and substrate and toner handling. Seminars and workshops will also be made available to
Ricoh customers, providing the ability to explore emerging trendsin digital printing

markets and applications.

This alliance further supports Ricoh'’s strategic commitment to the graphic arts industry
to continue as amajor player in the production printing space. Ricoh’s Production
Printing Business Group worked closely with Cal Poly to establish the partnership,
refining the goals and offerings over the past year.

“Our vision was to align with aleading educational institution focused on our industry,
and to provide value to students and the graphic communication industry as awhole,”
said Carl Joachim, vice president of Marketing, PPBG, Ricoh Americas Corporation.
“Giving back to our industry, and ensuring our customers prosper, is a social
responsibility we are deeply committed to. It was clear from our first meeting together,
that Ricoh and Cal Poly hold shared values.”

As part of the agreement, Ricoh will also work with Cal Poly’s Graphic Communication
Institute (GrClI’s). GrCl focuses on services for the industry including research,
laboratory testing, product evaluations, consulting, training and development, seminars,
workshops, and conferences. In addition, Ricoh and IKON will serve as key partners
within Cal Poly’ sintern program, guest lecturer opportunities, and equipment

benchmarking tests.

“The establishment of the Ricoh Digital Printing Laboratory plays amajor rolein Cal
Poly’ s commitment to expose our students and the industry to the latest technology
advancements redefining how printing is occurring now and will continue in the future,”
said Dr. Harvey Levenson, Department Head of Cal Poly’s Graphic Communication
Department. “ The Ricoh Pro C900S Color Production System is a perfect example of
such technology which iswhy we selected it as a standard part of our academic

curriculum.”



Please visit www.ricoh-usa.com/ppbg for more information on PPBG.

About Ricoh’s Production Printing Business Group

The Production Printing Business Group (PPBG) of Ricoh Americas Corporation is
dedicated to delivering state-of-the-art, high-speed production systems that provide
efficient document workflows with high-volume production printing and finishing.
Incorporating superior engineering, service, reliable technology, and extensive software
and finishing options, PPBG helps production centers to cost-effectively modernize and
streamline their operations to meet today’ s rapid turnaround and high-quality demands.

Ricoh Americas Corporation, founded in 1962, is headquartered in West Caldwell, NJ
and isasubsidiary of the $20 billion Ricoh Company Ltd., the 73-year-old leading

supplier of office automation equipment.

Information about Ricoh’s Production Printing Business Group can be accessed on the

World Wide Web at www.ricoh-usa.com.

About Cal Poly's Graphic Communication Department
Cal Poly in San Luis Obispo, California, has become one of the most selective
universitiesin the United States. The Graphic Communication Department
(www.grc.calpoly.edu) was founded in 1946 and is one of the largest and best-known
programs of its kind in the nation. The department includes concentrations in graphic
communication management, web and digital media, design reproduction technology,
graphics for packaging, and individualized study. The program is strongly supported by
industry with equipment, supplies and software for the department's more than 33,000
square feet of modern laboratories, and with grants and endowments. The Graphic
Communication Institute at Cal Poly (www.grci.cal poly.edu) focuses on services for
industry, including research, testing, product evaluations, consulting, training, seminars,
workshops, and conferences. The Department is accredited by the Accrediting Council
for Collegiate Graphic Communications (ACCGC).
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